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Scheduling and Managing Campaigns

Scheduling Guaranteed Buy Campaigns

1 Open the Advertising menu and select View All Advertisers.

2 Inthe Advertiser List, locate and select the Advertiser for whom you
want to schedule a new campaign and then click New Campaign.

—
29 Advertiser List 2 [E
All Advertisers for Network: QA desktop testing for GADMINDT BE
Advertiser | Status | Owner | Address | _
COFY COMP Vaiidated TARA KUNDUR 575 =
HON STREAM ADY Vaiidated TARA KUNDUR 6283462
PRODUCTION TEST SAVING Vaiidated TARA KUNDUR 232523
REDIRECT ADY MARCH 16 Vaiidated TARA KUNDUR /7325
STREAM A0V Vaiidated TARA KUNDUR /325
TARA ADY AUTOMATION Vaiidated TARA KUNDUR 966638
TARA PROD COMP Vaiidated TARA KUNDUR 232532
Taralika & Co. Vaiidated TARA KUNDUR CA - Sunnpvale
zzzazazzzz TARA STREAM Vaiidated TARA KUNDUR D% -DSG
2zzezazzzz TARA STREAM REAL Vaiidated TARA KUNDUR 4343
Phi's Games Vaiidated Tara Test Adv Freddy - Costa Mesa
ADYV-SCANNON 002 Vaiidated Tara Test Reddy CA - COSTA MESA
Pizza Hut Vaiidated Tara Test Reddy A - Iiving
Ameritrade Vaiidated Tara Test Web Reddy Te - Dallas
Knawles Advertising Vaiidated Techpubs Documentation  C4 - Cuperting

Vaiidated Techpubs Documentation A - Sunnybrook Fams
Vaiidated Test Name ca-ci
Vaiidated TestName2LastMame 2 CA - Costa Mesa
Entered Unknawn o0-11111111111 |
'='s! alidated Unknown nu-nu '
I [ New | Edit || campai | [New Campaign ][ Reports

3 In the Select a Campaign Buy Type window, click Guaranteed
Inventory and then click Next.

—
29 Mew Campaign for Adverti i [E
Select a Campaign Buy Type. e i

® Q Q
Open Inventory Keyword

B!

4 Inthe New Campaign window, enter campaign information and then
click Next.
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Scheduling Guaranteed Buy Campaigns

— —
ZYMew Campaign for Advertiser FE =
New Campaign |
F Advertiser: [Sunflover ]
¥ Campaign Mame: [bird supplies ]

Default Ad Link URL:  [http: /i sunflower. com &

enter any applicable o here:

Comments:

Job/10 Number:

User Fi

e

[ No Limit
= Back Next [~ I\I

New Campaign Information

Field Description

Advertiser The Advertiser name.

Campaign Name The name of the Advertiser's campaign.

Default Ad Link The URL to open in the user's browser when the user
URL clicks the campaign banner. (Click the globe icon to the

right of this field to verify that the URL is correct.) All
GIF banners for a campaign will link to this URL.

Comments Enter notes about the campaign, such as campaign-
specific rate information.

Job I/O Number The campaign's assigned job number. Leave this field
blank unless you have an internally-assigned insertion
order number.

User Frequency Defaults to No Limit, meaning that there is no limit to
how many campaign banners are repeatedly delivered
to each viewer. Clear the No Limits check box and
enter a number in the Max field to set a limit.

5 Inthe Arrange Creatives window, choose how creatives will be
delivered and then click New.
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Scheduling and Managing Campaigns

Euew Campaign for Adverti e o 5

Amange the creatives. e i

Seq # Rin % Description _|Style |Speed |Duration _|Size | Creative F...

Delivery Type
B .  ny weian |
[ _Mew [[ Edit  |[ Delete |[MoveUp |[ Testan |
| baek || New |

Campaign Delivery Options

Delivery

Option Description

Random (default) Campaign creatives of the same type and attribute are
served randomly and evenly. Rich media ads receive
higher priority than GIF or redirect ads.

In Sequence Campaign creatives are served in the order that they are
listed. Use the Move Up button to change the order of
your creatives.

By Weight Campaign creatives are served by the rotation percentage
specified in the process of adding the creative (see
procedure). Creatives can be rotated only with other
creatives of the same type and attribute.

6 Enter the information for your ad creative in the Ad Creative
window and then click Finish.
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Scheduling Guaranteed Buy Campaigns

Size, Siyle. Details  [{SAPIERINIONN

Style
[ Redirect Ad

[_] Stieaming Media URL

b Stgle: | GIFES

~ | [Browse...

b Size: 120 x 6O -

[_] Show GIF image previews

GIF Image Preview

GIF Banner A

asroRes

rLink Detail:

Description:  |Sunflower Campaign | Rz | 0xz|
Links to: [t/ P, adforce. com | &
Alt Text G4 desktap testing for GADMINDT Ad ]
Redirects to: | [ ]

Test

Ad Creative Information and Procedures

Ad Creative
Procedure
Type
Redirect ad 1 Select the Redirect Ad check box.
2 Select the preferred ad size from the Size drop-down
list.
3 Inthe Links to field, type the URL to which users will
be redirected when they click the banner.
4 In the Redirects to field, type the URL from which
redirect images will be retrieved.
5 Click the Globe icon to the right of the Redirects to
field to test the redirect URL.
6 Click OK.
GIF Creative 1 Click Browse.

2 Select a GIF file from the Pick Campaign Creative

File window.

3 Click Open.

The Style field displays GIF89.

4 Inthe Links to field, type the URL to which users will

be sent when they click the banner.

5 Click OK.
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Ad Creative
Procedure
Type
Applet 1 Click Browse.
2 Select a noncompressed ZIP archive containing a
Java applet from the Pick Campaign Creative File
window.
3 Click Open.
The Style Field displays Javascript.
4 Click the Applet Info tab:
Main Applet Class File: indicates the applet file
name.
Applet Tag Header: The tag header information for
this applet.
Applet Tag Params: Enter optional applet-specific
parameters here.
Select an ad size from the Size drop-down list.
5 Click OK.
Rich Media 1 Click Browse

2 Select a noncompressed ZIP archive containing all
the files associated with the banner from the Pick
Campaign Creative File window.

3 Click Open.

4 Select an ad size from the Size drop-down list.

5 Click OK.

Streaming Media  For assistance with streaming media creatives, contact
AdForce Client Services at 1-800-973-1174.

The Arrange the Creatives list now contains the creative you added.

7 To add other creatives, click New and then click Next.

8 Select Test All to test all creatives and links.
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ENWew Campaian for Advertiser 777/ 7/l R B
Amange the cieatives. 3 i |
Seq it |Rtn % | Description | Style |Size |File Name
HZA N7 GIFE3 120260 120480
A N4 GIFE3 466260 456450
Delivery Type
k} Random 2 In Sequence ) By Weight ‘
[ New || Edit || Delete | [MoveUp |[ Testan
- Back Next [~

9 Select the run dates and times for your campaign and then click
Next.

These times are the times that the campaign will run daily, not the

hour the campaign starts on the first day or the hour the campaign
ends on the last day.

—
24 Mew Campaign for Ad

Select run dates and times_

e
[

[{oet } {2000 [ | [{oct (12000 ¥ 37 Sunday

S M T W T F 5§ S M T W T F §

[ Monday
5§ 7 5 B 7
o7 1 12 13 | | o o 10 1] 12 19 a4 M Tueday
19 16 17 18 19 20 15 18 17 19 19020 21) [¥] Wednesday
22 23 24 29 26 27 28 [V Thursday
29 30 3 [¥] Friday
[v] Saturday
Thu Oct5 2000 Fii Oct 20 2000
From Hour: To Hour:

" Back
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Scheduling and Managing Campaigns

10 Select targets for your campaign and then click Next.
» To select all or run of network, click the main Network at the
top of the list.

* Click View by Web Site or View by Niche to sort by Web site
or niche.

* Check Collapse to collapse the targets list; uncheck it to
expand the content units you targeted.

11 Click Next.

4 & B
Select campaign largets. @®HE
@ (V] A desktop testing for QADMINDT 53 ﬁ

© ] 1! Leanne TEST SD - 09. 09
@[] 1 Mishmash98 - 8u, Bu

© [ 1l Leanne's Company - 65, 65
@[ 1Aauto- 1.1

© [ IRedirect - Redirect Valley, CA
@[] ITantau Misc - x. x

@[] ITantau Redirect Test - %, x
@[] ITantau Rich - 3434, 43

©- [ ITantau Rich #2 - 332, 33

@[ Jlaaa-1.1

e[ first- 1.1 L

@[ | 2cacond -1 1 hd
(®) View by Web Site ) View by Niche EP Declined content
[¥l Collapse [ Include new content when available. {3 Locked content

12 Select Internet runtime demographics and then click Next.

All types are selected by default.
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Select Internet runtime demographics.

o |

Domains:

Service Providers:

Cable and Wireless

Browsers:
T L AT

M5 Explorer 31
MS Evplorer 4.4

Netscape 1.4
Netscape 2.4
Metscape 3.4

Other
Spry Mosaic

[~ bos [ Hem 1

13 Select Regional runtime demographics.

All types are targeted by default.

Select Regional runtime demagraphics. {7 i
Area Codes: SIC Codes: Countries:
Code ©|Description | | [Country |
000042 Motor Freight Transp... [« |afghanistan -
Unknovin China 000043 United States Postal . [ |Albania
Hong Kang Hang Kong 000044 “water Transportation Algeria
Macau Macau 000045 Transportation By Air American $amoa
Unknawn Taiwan 000046 Pipelines, Except Nat Andorra
i} Eeiiing China 000047 Transportation Services| | |Angola
Seoul §.Korea 000048 Communications Anguila
Taipei Taiwan 000043 Electiic, Gas & Sanita Antarctica
Guangzhou  China 000050 wholesale Trade - D Antigua and Barbuda
000051 wholesale Trade-No. fugentina
000052 Building Materisls, Ha
000053 General Merchandise
Maritoba Canada
Automotive Dealers, Austialia
Apparel & Accessory fustia
AllLocations  Maine Home Fumiture, Fumi... | [ |szerbaiian
AllLocations  Idaho Bahamas |
Fresno California Bahizin -
- Back Mext [~

14 Specify the rates and amounts for the campaign and then click Next.
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Specify campaign rates and amounts. @®HE
Ad Cap Dollars: $0.0000 Ad Cap Impressions: 0
Desired Dollars: $10.0200 <<Fixed | Desired Impressions: 01000
Ad Dallars Spent: Impressions Delivered: [ 0]

Total Inventory Available: | 0

Cost Per Transaction: Cost per 1000: Cost Each: Total Imp.
[ ooo] Impressions: [ 10.00 0.0100 0
Ad Percent of Sale:

[ o] Clicks: [ 200 | ooozo | [ 0
Agency Percent: Total based on

[ 55z Est Click Rate: | 1.00% | click rate: [

= =
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Campaign Rate Fields

Scheduling Guaranteed Buy Campaigns

Field/Button

Description

Ad Cap Dollars Displays the total dollars to be allocated
for this campaign. Can be calculated by
entering the Cost per 1000 Impressions
and Ad Cap Impressions.

Desired Dollars Used if the Total Inventory Available is

lower than what you require for the
campaign. Type the total ad dollar amount
you desire to purchase should more
inventory become available during the life
of the campaign. Desired Dollars indicates
the total amount of money you are willing
to spend on the campaign.

Example: Available inventory is peaked at
$2,000 and you wish to purchase $3,000
worth. Type $3,000 in the Desired Dollars
field to acquire more impressions should
they become available. The total Ad
Dollars Spent typically fall between
$2,000 and $3,000 in such cases.

Note: This field is not applicable to Open
Inventory buys.

Caution: Specify Desired Dollars
conservatively. If you oversell your site,
your campaigns may under-deliver.

Ad Dollars Spent

Displays the total dollars spent to date, and
appears when you view or edit an active
campaign.

Fixed Click to lock total dollars or total
impressions so when the figures are
adjusted, the other adjusts accordingly.

Ad Cap Impressions Displays the total requested impressions.

Can be calculated by entering the Cost per
1000 Impressions and Ad Cap Dollars.
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Field/Button

Description

Desired Impressions

Used if the Total Inventory Available is
lower than what you require for the
campaign. Type the total number of
impressions you wish to be delivered
through the life of the campaign should
more inventory become available. When
impressions become available from other
campaigns, those impressions can be
delivered for your campaign.

Note: Setting Desired Impressions does
not guarantee delivery of all requested
impressions. This field is not applicable to
Open Inventory buys.

Impressions Delivered

Displays the total impressions delivered to
date, and appears when you view or edit an
active campaign.

Total Inventory Available

AdForce calculates Total Inventory
Available by taking into account all of the
targeting criteria defined when originally
scheduling the campaign. Refer to the
section on How Available Inventory is
Calculated in the AdForce Concepts
Manual.

Cost Per Transaction Not used.
Ad Percent of Sale Not used.
Agency Percent Enter the agency's percentage of the total

Ad Dollars.

Cost per 1000 Impressions
(CPM)

Enter the Advertiser's cost for 1,000
banner impressions.

Cost per 1000 Clicks (CPC)

Enter the Advertiser's cost for 1,000
banner clicks.

Est. Click Rate

Enter the campaign's estimated click-
through rate.
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Field/Button

Description

Cost Each Impression

Displays the delivery cost for each
impression by calculating the CPM, Ad
Cap Dollars, and the Impression Cost
fields.

Cost Each Click

Displays the delivery cost of each click by
calculating the CPC and Ad Cap Dollar
fields.

Total Imp. (Impressions section)

Displays the total number of impressions
that can be delivered by calculating the
CPM cost and Ad Cap Dollars fields.

Total Imp. (Clicks section)

For a CPC buy. Estimates how many
impressions must be delivered at the
identified click-through rate to meet the
Ad Cap.

Example: In order to receive 1,000 clicks
at an estimated click-through rate of 1%,
you will need to deliver 100,000
impressions.

Total based on click rate

For CPC and CPM buys. Estimates how
many impressions have to be delivered,
given the estimated click-through rate, to
meet the Ad Cap.

15 [If you are using TrackForce, associate beacons to your campaigns

and then click Next.

16 Select the campaign owner from the Owner drop-down list.

AdForce for Network Administrators UG-01-0002-001 1/23/01 55



Scheduling and Managing Campaigns

56

— —y
ZYMew Campaign for Advertiser FE =
Enter awner, priotity and status. e i

Owner: [ Techpubs Documentation -|
Status: [ validated -
Priority: | CPM Based -|
Payment Type: |[Pay Ads -
Campaign 1D: [Mew ]
Validator: [ ]
Last Modified By: | ]
Date Entered: [10/4/00 ]
Date Validated: [ ]
Date Modified: [ ]
= Back Finish [+

17 Open the drop-down Status list and select Validated.

Note: Campaigns must be validated in order to become
active on the campaign start date. Selected inventory will
not be reserved until the campaign is validated.

18 Set the campaign priority using the Priority drop-down list.

Note: Priorities take effect only when campaigns are not
meeting their goals except in the case of exclusive
campaigns.
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Campaign Priorities

Priority Description

CPM Based Delivers a campaign's ad impressions
based on CPM values. The higher the
CPM, the more priority a campaign has.
This is the default priority for Guaranteed
Inventory buys.

Exclusive Has exclusive delivery rights to the
targeted content units.
Note: Other campaigns can have exclusive
delivery rights to the same content units.

Accelerated Has the highest priority without being
exclusive.

High Above Normal priority.

Normal Above Moderate priority.

Moderate Above Low priority.

Low The lowest priority.

19 Set the payment type from the Payment Type drop-down list and
then click Finish.
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58

Payment Types

Payment Type Description

Pay Ads Paid advertisements.

Barter Ads Advertisements traded for something other than money,
such as goods and services.

Promotional Ads  Advertisements that promote either a Web Publisher or
media representative.

Bonus/Make If an advertising campaign under-delivers, the Advertiser
Good Ads is given impressions to make up the difference.

Public Service Advertisements for non-profit organizations, charity, and
Ads philanthropic organizations that are delivered between

other advertisements.

Your campaign is now scheduled.
Campaigns will start serving at midnight on the start date that was

specified. Follow the instructions in “Pushing Campaigns” on page
87 if you want to start your campaign now.
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